


BARRINGTON WILL WELCOME CYNTHIA ROWLEY on June 1 and 2, 2018, as the renowned designer comes back to her home-
town to celebrate with a Pop-Up Shop and special public and private events throughout the weekend at Barrington’s White House.

Cynthia Rowley is a graduate of Barrington High School and the School of the Art Institute of Chicago. At the Art Institute, 
she pushed the boundaries of fashion and used her early, successful experiences to venture off to New York City to build her global 
lifestyle brand, consisting of ready-to-wear, swim and surf, fitness, accessories, home decor, and a new men’s collection. A favorite 
among celebrities and high-profile influencers alike, Rowley has signature shops in New York, Charleston, Malibu, Montauk, Mi-
ami, Palm Beach, Atlanta, Aspen, and her personal favorite location on Damen Avenue in Chicago. She has appeared on several TV 
shows including America’s Next Top Model, Project Runway, David Letterman, The View, and Oprah, among others. 

We visited with Cynthia Rowley at her West Village studio in Manhattan to bring you an inside look at the world of a global 
fashion and lifestyle brand leader.
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What’s Next for
THE BARRINGTON NATIVE RETURNS 

TO TOWN IN JUNE TO OFFER 

EVENTS AND SUPPORT FRIENDS OF 

BARRINGTON’S WHITE HOUSE

Cynthia Rowley’s West Village store on Bleeker Street.

 Cynthia 
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Yours is a remarkable journey from growing up in a small Midwestern town to 
leading a global lifestyle brand. What about your hometown helped shape you?
A happy childhood in a nurturing environment with a great community around 
you always helps to foster creativity. When I was growing up, Barrington was a 
very small town. I jokingly called it “Borington” because there wasn’t much to do. 
But having to make your own fun definitely fosters creativity...and also got me into 
trouble every once in a while. 

What are the most memorable moments of your childhood?
Way too many to count!

Tell us about your family. 
My mom is from a family of artists, so I grew up drawing, painting, and sewing. 
My dad is a science teacher, so we always did a lot of fun experiments together. 
There was a time in my life when I was way more interested in becoming an astro-
naut than becoming a fashion designer. 

You learned how to sew before taking any classes in school. How did you learn 
to sew at such a young age?
I made my first dress when I was seven. My mom taught me—I think she thought 
it would keep me out of trouble. Cynthia Rowley’s first sewn dress.

&Q A
An open space office concept supports a wide variety of business and employee activity. 
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BELOW:

These wetsuits are 

a new line in the 

Cynthia Rowley

collection.

LEFT: 

Cynthia Rowley 

is a surfer, which 

helped inspire 

this line.

BOTTOM LEFT:

A Cynthia Rowley 

zodiac-patterned 

wetsuit and matching 

kookboard.

Did you design your own patterns, or did you buy sewing patterns?
I used to buy sewing patterns at Finn’s fabrics. I would buy a bunch of Sim-
plicity patterns and then put the sleeves from one on the body of another 
and mix it all up. Now Simplicity makes Cynthia Rowley patterns. 

I’ve heard that when you come back to visit Barrington, you go to local 
resale shops. Is that true?
I’ve bought a bunch of things at Pink Geranium. I love the women that 
work there. 

What has to be the top-of-mind each day to stay focused on the brand?
I work with an amazing team that really handles their work as if it’s their 
own business. I do most of my business in the morning, and try to be 
focused on design in the afternoon and evening, and we shoot social 
media throughout the day. We all work pretty long hours and I find it’s 
easier to be creative after I’ve cleared my mind of all the business details. 

What inspires you most about running your business?
The fashion industry has changed so much in the last few years and I find 
it really, really exciting. I think a lot of brands have been intimidated, but 
when there’s a change, there’s opportunity.
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Your role has changed from the day you were discovered on the train and had to 
whip up an instant collection for Marshall Fields. How would you describe your 
role today in the business? 
It never gets easier, it’s just different. The nature of fashion is being cutting edge 
and ahead of the game all the time, so having a vision for the future is imperative. 
Idea, vision, execution, follow-through...repeat.

Creating an open concept office and studio space in your building was a brilliant 
move. How have you used the space so far?
Communication is the most important thing when you’re in a business that is con-
stantly evolving, so it’s important to be in a giant room where everyone can feed 
off of each other’s creativity. The first floor in our building is a renovated garage 
that you can drive a car into, and we do everything from shooting e-comm and 
social to presentations, appointments, and team fitness classes! 

What are some of the craziest things that have happened to you as a designer?
Hahaha - I feel like things happen every day! I’ve been lucky enough to travel all 
over the world and meet lots of cool people. But on a daily basis, it’s a rollercoaster 
of dreams vs. reality and knowing if it’s a flight or fight situation. 

Do you ever have time to take a lunch break?

I usually bring my lunch to the office and eat on the fly. Once I’m in, I 

go pedal to the metal, and once I’m out, I can forget I even have a job. 

Do you design the fabrics you use? 

Yes, all of them.

How does a new pattern come together from blank slate to

finished and approved? 

We use technology for most of the early design process—all done on 

the computer. And then things are sent all over the world to be pro-

duced. Then it’s a crapshoot, fingers-crossed that our dreams come 

true. Sometimes mistakes inspire us even more. 

What is your favorite pattern right now?

It changes all the time. 

Cynthia Rowley’s studio building on Morton Street in lower Manhattan.
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The Cynthia Rowley brand includes everything from women’s clothing and fragrance to 
home furnishings. Do you personally have creative control over your lifestyle products?
Everything on our website and in our stores is 100 percent Cynthia Rowley. 

Your current clothing styles include the names High Tide, California Dreaming, Malibu, 
and CaliYork—and your amazing new wetsuits collection seem to revolve around water. 
What’s the inspiration?
My daughter Kit just moved to LA to study film at USC, so I’ve been thinking a lot about 
California. From Cali to (New) York, I spend as much time as I can in the water. I love to surf 
which is how it all started, and the idea of fashion and function has always been an obsession.

The kookboards you design are really fun. Are they for decoration or do you surf on them?
Style should never stay at shore. I wanted to design kookboards that were both fashionable 
and performance-driven. 

What’s your best surfing record so far?
I always say I’m a better designer than I am a surfer, but I’m a little bit of a daredevil, so I 
hope it’s still to come. I’ve had all my front teeth knocked out wakeboarding, broken my 
hand surfing, and just came back from Portugal where I got to go out in the water with the 
world record holder for the biggest wave ever surfed. (P.S. My parents aren’t happy about 
any of this!)

You and your family have adventures all over the world. What are your favorite destinations?
I like to visit places that are not your typical family getaway. We were in Egypt for 72 hours 
over Thanksgiving, and have been all over Africa, Cuba, South America, etc. I think it’s 
important to see the world while we can and also to show the world that Americans are 
kind and generous and curious and intelligent. 

When we were outside your studio, a man was walking past with his dog and you 
stopped and talked with him for quite a while. It was so gracious. Do you have a personal 
philosophy about how to treat people?
You can take the girl out of the Midwest, but you can’t take the Midwest out of the girl. I 
learned early on that no matter your successes, you’re never better than anyone else. 

What would you tell young entrepreneurs about pursuing their vision?
Expect to work really, really hard. Be thankful for all successes, lose your ego, take risks, fail 
fast, and if you don’t absolutely love what you do...RUN!!!

You have many philanthropic efforts, like Pretty Penny that support budding entrepre-
neurs. How important is it to you to give back, or reach out to help others?
I’m very involved in Everytown for gun safety. I feel it’s important to support your com-
munity and the world around you.

You’ve said that to succeed you must exercise your right to fail. Is that message missing 
today for young people, that it is OK to fail when trying to accomplish something?
You have to make mistakes to learn how to succeed. It’s the steps you take afterwards that 
really matter. There were so many times where I just wanted to hang it all up and walk 
away, but you have to keep the big picture in mind and realize that small successes are 
cumulative...and it’s never as glamorous as what you see on TV or Instagram. 

Few will accomplish being the sole creator and leader of a brand that sits on the global 
stage and continues to grow. What’s next for you?
Anyone can do it. It’s a job, it’s not impossible, and the key is to constantly every-minute 
every-day be thinking ahead. I’m excited about growing our e-commerce business global-
ly, launching more product categories, and experimenting in the tech-space. It’s important 
to keep an open mind about all opportunities and listen to your audience. I would love to 
hear ideas from everyone reading this! 

Barrington’s White House will feature a Cynthia Rowley Pop-Up Shop
from Tuesday, May 29 to Saturday, June 2. Pop-up shop hours are 
Tuesday-Thursday, 11 a.m.–7 p.m.; Friday from 11:00 a.m.–5 p.m.; and 
Saturday from 10 a.m.–3 p.m.

On Friday evening, June 1, Cynthia Rowley will arrive and the 
community will welcome her with a Champagne and dessert recep-
tion ($50) at the White House, open to the public. The Pop-Up Shop 
will also be open that evening to ticketed patrons. Raffle tickets for 
Cynthia Rowley merchandise will be available during the Pop-Up 
Shop hours.

On Saturday, June 2, at 11:00 a.m., the White House will present 
an hour-long “Conversation with Cynthia Rowley” ($20 per person). 
On Saturday evening, Rowley will be the honored guest a special gala 
fundraiser in support of the Friends of Barrington’s White House, 
which will feature a spectacular live auction item—a 5-Day Cynthia 
Rowley New York Fashion Experience, plus a special piece from her 
collection.

This event will launch the Friends of Barrington’s White House to 
raise funds for the Capital Reserve Fund to ensure the home’s future. 
All net proceeds from the weekend and 10 percent of the sales from 
the Pop-Up Shop will be directed to the Capital Reserve Fund.  

The weekend will feature a “Project Rowley” creative sewing proj-
ect where participants of all ages design and sew a fashion item to be 
showcased at the Pop-Up Shop from May 29-June 2. Fabric will be 
preselected and provided. Each item should be unique and designed 
individually, and the public will vote on their favorite. There will be 
two age groups: under 18 and over 18. All projects are due May 29 by 
10 a.m.  If interested, please contact Campbell Henry by April 24th at 
(224) 829-7695 or campbellmhenry@gmail.com. For more informa-
tion on all weekend events, go to www.barringtonswhitehouse.com.

Cynthia  Rowley  Days  Event  Detai ls

A trampoline was in the studio following a birthday party. 


